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WHAT IS THIS? 

This Marketing Starter Kit offers some initial ideas 
for how to play your part in helping make the 
Tomintoul and Glenlivet area more visible and 
attractive to potential visitors. It is designed to provide 
straightforward, itemised checklists for anyone looking 
to get their social media channels and other digital 
platforms in good working order, along with some initial 
thoughts on messaging/campaign focuses and a few top 
tips on tone of voice.

WHO IS IT FOR? 

Anyone who uses (or wants to start using) social media 
platforms to help promote a business or an organisation 
can pick up this Marketing Starter Kit and follow the 
simple steps to get things rolling. 

Even if you’re not selling anything or setting clear 
targets, social media pages can be a valuable resource in 
communicating latest news, engaging in conversations, 
sharing photos/video and demonstrating your main aims 
and objectives. People spend increasing amounts of time 
on social media and web, so any time and resources you 
invest will not go to waste. 

Welcome

Digital marketing can be a hugely powerful tool in attracting visitors, customers  
and new business opportunities for your organisation and the Tomintoul & Glenlivet 
(T&G) region as a whole. With a combined effort from local businesses and 
organisations, we can maximise the reach and profile of the T&G region,  
showcasing the best it has to offer and coordinating our efforts with wider  
regional and national marketing campaigns. 

To access the full Marketing Plan for the T&G area, please 
visit www.tomintoulandglenlivet.com/resources

This guide has been produced by the  Tomintoul & Glenlivet Landscape Partnership, a regeneration 
programme supported by the National Lottery Heritage Fund (2017-2020). Cover image ©Myrddin Irwin
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Get Started –  
Social Media Page Checklist
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¡ Profile Picture 
Square/Circular image - something relevant, 
recognisable at small scale. Use a logo if possible.

¡ Cover Photo 
Landscape image that can show people, a nice 
landscape or communicate a message (this may  
be affected by cropping).

¡ Bio Info 
Use the ‘Edit Profile’ setting to add a short  
(even one sentence) summary of who you are  
and what you do. 
¡ ‘About’ on Facebook

¡ Bio on Instagram

¡ Bio on Twitter

¡ Tagline on LinkedIn

¡ Contact Info 
Add your website address (if you have one),  
your address, phone number and email (if 
applicable) so that people can contact you directly.

¡ Follow 
Make sure you’re following like minded 
organisations, neighbouring businesses, brands 
you admire, competitors in your area and local 
community groups etc. See page 7 for more  
tips on Follower Strategy and Influencers. 

¡ Schedule 
It’s not always easy to do, but try to set a scheduled 
number of posts from your social media accounts  
in a week, and plan as far in advance as you can.  
This will help you get in good habits and posting 
regularly will organically grow your followership  
and overall reach.  Aim to do 3/4 posts a week,  
with more at key periods.

Social media is a great place to engage with customers, prospective visitors and 
those who share your interests, but if your social media pages are outdated and 
ignored, will people want to hang around, find out more and follow you? Not likely.

If you have a new (or rather neglected) page on Facebook, Instagram, Twitter or 
LinkedIn, this ‘Get Started’ checklist is an easy way to fill out the key aspects, refresh 
old content and get your page ready for action. 
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Resources  
and Hashtags
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MEDIA, RESOURCES AND CAMPAIGNS

Looking for readymade assets and advice on how best to market the T&G region 
and your organisation to visitors from Scotland, the UK and beyond? Want to find 
ways to piggyback on national campaigns and get noticed on digital platforms like 
social media? There are a number of great resources available for you to use from 
DMOs like VisitScotland and others.

 ● VisitScotland Marketing Toolkits  
https://www.visitscotland.org/supporting-your-business/marketing-toolkits 

 ● VisitScotland Current Global Campaign  
https://www.visitscotland.org/about-us/what-we-do/marketing 

 ● Cairngorms National Park - Make it Yours campaign - CNP Brand and Resources for Businesses 
https://cairngorms.co.uk/working-together/tourism-business/make-it-yours/

 ● Cairngorms Business Partnership - Resources and Information for Tourism 
https://www.cairngormschamber.com – media and content library (for members) 
https://www.visitcairngorms.com/ 
https://www.snowroads.com/

 ● Visit Moray Speyside - Media Room, Useful Links 
https://morayspeyside.com/media-room/  
https://morayspeyside.com/useful-links/ 

 ● Visit Britain - Research, Training, Insights 
https://trade.visitbritain.com/research-and-training/  

 

See page 24 of the T&G Marketing Plan for more information on DMO campaigns.

To access a range of resources for the T&G area, including: T&G logo, Dark Sky Park logo, leaflets and videos, please visit 
www.tomintoulandglenlivet.com/resources
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WHAT’S A HASHTAG?

In the social media world, hashtags are unpunctuated words with the ‘#’ (hash) symbol attached at the beginning.  
They are used on social media platforms to identify and attach your public-facing social media posts to a specific topic 
and this allows users to easily search for posts they are interested in. They are one of the most effective ways to grow 
your social following. 

Hashtags are most effective on Twitter, LinkedIn and Instagram but they are not necessarily needed on Facebook.

3 KEY POINTS ON HASHTAGS

 ● Hashtags can’t use punctuation, special characters (‘&’, ‘?’ etc.) or spaces between words.

 ● Capitalising the first letter of each word is good practice for general readability e.g. #VisitGlenlivet.

 ● It’s best to steer clear of the most generic and globally popular hashtags, as they won’t offer quality,  
relevant visibility  e.g. #Business on LinkedIn or #Scenery on Instagram. 

T&G RELATED HASHTAGS

These hashtags are useful to keep note of. We have included the number of Instagram posts they’re used  
on, for reference.

#TomintoulGlenlivet 37 posts

We suggest this one as a universal hashtag for everyone in the T&G area to use. It’s only had 37 posts,  
so it’s relatively fresh and ready to build up.

# posts

#VisitGlenlivet 25

#VisitTomintoul 9

#GlenlivetEstate 1,445

#Tomintoul  9,513

#VisitCairngorms 30,565

#CairngormsNationalPark 78,000

#SnowRoads 5,619

# posts

#NE250 8,206

#VisitScotland 3.1million

#DarkSkies 186,195

#DarkSkyPark 9,903

#GlenlivetMountainBikeTrails 164

#VisitMoraySpeyside 1,000+

#MoraySpeyside 27,000

See page 33 of the T&G Marketing Plan for more hashtag ideas and information on hashtag strategy.
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Follower Strategy  
and Influencers
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To start increasing engagement and expand reach across social media platforms it is 
essential to start posting, engaging and following like-minded companies, suppliers, 
brands and key influencers over all social media platforms. 
 
Following and engaging with like-minded companies in the T&G area, around Scotland and UK travel influencers on 
social media will help make the area more discoverable and build relationships. Take and show interest in what  
they do — it will be rewarded. 

PUBLICATIONS/MEDIA 

Following and interacting with a number of online publications, media outlets and groups on social media will help 
create goodwill, spread awareness of the area and will also help us to keep up-to-date on anything going on in which 
we could potentially be a part of. 

By using any relevant hashtags (if platform appropriate) when posting photos, we are far more likely to pick up 
engagement and shares from users and these associated pages. Some initial ideas below: 

@ChicScotland

@Whisky_Magazine

@Hood_Magazine1

LOCAL BUSINESSES/DMOs

Regional DMOs and local businesses in the area can be a rich source of content and reciprocal promotion on 
social media - take the opportunity to follow and engage with DMOs (e.g VisitMoraySpeyside, VisitCairngorms and 
VisitScotland) and local businesses around your community and think about ways you can work together.

For more examples of good follows to consider – including influencers and Scottish-based 
travel photographers, see page 30 of the T&G Marketing Plan.

@scots_magazine

@scottishfieldmag
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Campaign Ideas 
& Messaging Focuses
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On your social media channels, website and even on leaflets, adverts and signage, 
clear and engaging messaging is really important, and works best when it’s focused 
into a distinct ‘campaign’. Campaigns are essentially collections of marketing activity 
with specific goals in mind — e.g. a winter sale, a new service, an awareness drive 
for a particular issue. 

See page 13 in the T&G Marketing Plan for a full range of great campaign areas that 
showcase the best qualities of the Tomintoul & Glenlivet region.

Here’s three examples of  T&G focused messaging to get you started:

 ● Five Star Drives — The SnowRoads and NE250 driving routes both pass through the Cairngorms and the 
T&G area - this is one of the best places in the world for scenic drives, perfect pit stops and taking in the living, 
working, beautiful landscapes. Position T&G as an essential stop and integral part of the experience.  
Attract driving tourists including campervans to your business. 

 ● Scotland’s Secrets — Tomintoul & Glenlivet is rich with history, hidden gems and lesser spotted  
sights – in 2022 ‘Year of Scotland’s Stories’, this is the place to discover Scotland’s Secrets… 
Angle T&G as a ‘hidden gem’ in itself, and attract those interested in history, heritage and the local culture and folklore. 

 ● Whisky, Wildlife and Walking — The three W’s are very important in Tomintoul & Glenlivet. It’s a place 
where some of the world’s finest whiskies are distilled, where wildlife roams and thrives and where the walks 
will take your breath away.  
Packaging’ a combination of great T&G activities in messaging like this is a perfect way to lead on suggesting 
itineraries for anyone considering a visit. 

See page 14 of the T&G Marketing Plan for more key messaging strands that you  
can pick up, utilise and/or adapt. 
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Tone of Voice  
and Top Tips
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‘Tone of voice’ sounds more daunting or complicated than it actually is – it’s simply a matter of being thoughtful about 
how you write things and communicate in social media posts from your accounts.

It should always reflect you, your organisation and the personality that make it distinct and your own. If you’re hoping 
to attract more visitors to your place of business, be welcoming and warm. If you’re hoping to inform people about an 
issue that’s important to you, show your knowledge and look to start conversations. 

A great ‘starter’ for any social media platform’s tone of voice can be geared around these five elements. Be:

 ● Conversational
 ● Knowledgeable
 ● Appreciative

 ● Welcoming
 ● Personal 

TOP TIPS

 ● Instead of calling scenery “nice” or “stunning”, describe it to the reader in a sentence.

 ● Show familiarity with places, people and landscapes – include extra information or interesting facts  
where possible – and go with “our” and “we” to really show personal connection.

 ● Where possible, avoid overused words like “Quality” and “Unique”; and less interesting  
descriptors like “Big” and “Good”. 

 ● Don’t be afraid to be brief – sometimes a well-taken photo and a one-sentence caption  
or question can be the perfect combination.

ENJOY IT! 

Good social media use and marketing is all about learning as you go, picking up the knack here and there and planning 
ahead as best as you can. But it’s also about enjoying it – if you’re putting yourself into it and using it your way, people 
will appreciate it. 
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For more information on anything contained within this guide, please visit 
www.tomintoulandglenlivet.com/resources

or contact the Tomintoul & Glenlivet Business Association
email: business@tomintoulandglenlivet.com


